3D TV Gaining Momentum in Western Europe and China, Declining in North America
DVB-T2 Enabled TV Shipments Forecast to Reach 64.7M in 2015
Santa Clara, Calif., December 28, 2011—Consumer behavior and TV set maker strategies are resulting in widely
diverging TV product ranges across the world. While the industry is truly global, regional differences are increasing. For 3D,
the most enthusiastic regions are Western Europe and China, while the mix of 3D in North America actually declined in
Q3’11, according to the Q4’11 NPD DisplaySearch Quarterly TV Design and Features Report.
Figure 1: 3D Penetration as a Percentage of TVs Shipped
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”We were surprised to find that 3D appears to be a far more popular feature in China than North America, and the
penetration rate was two times higher in the last quarter,” said Paul Gray, Director of TV Electronics Research, NPD
DisplaySearch. “Our report also indicates that North American and Japanese 3D penetration is lower than the Middle East.”
The report finds that North American consumers favor large, inexpensive TV sets with fewer features, unlike other regions.
Chinese consumers are enthusiastic about richly-featured sets with 3D, LED backlighting and smart TV capabilities.
The report also examines the growth of smart TV in different regions and reveals that there are several emerging markets
where fixed broadband appears to be leapfrogged by consumers. In Saudi Arabia, Poland, the Philippines and Indonesia,
there are 10 to 15 times as many 3G subscribers as broadband. These consumers still want to view internet video on their
TVs, but the usage is totally different in developed markets where the TV is connected directly to a wired broadband line.
This theme of simultaneous new technology adoption is also clear in digital broadcasting. While developed markets have not
only introduced digital terrestrial and largely completed analog switch-off, a second generation of digital broadcast (DVB-T2)
is now being adopted in Europe, the Middle East and Asia.
The report uniquely forecasts the prospects for DVB-T2 reception in TV. It finds that a critical mass of countries have now
adopted or committed to DVB-T2. Shipments of DVB-T2-enabled sets are expected to grow from 3.4 million in 2011 to
64.7 million in 2015.
”By 2015 the number of DVB-T and DVB-T2 sets shipped will be equal,” added Gray. “The decision by the Russian and
Indian governments to move to T2 has given the industry a huge boost in confidence, and it will kick-start a virtuous cycle
of rapid adoption and cost reduction.”
The report finds the new digital transmission technology is not only being introduced in mature markets like the UK and
Sweden, but also in Nigeria and Kenya.

Figure 2: TV Shipment Forecast by Digital Decoding Types
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The NPD DisplaySearch Quarterly TV Design and Features Report is a quarterly update of the issues and rapid shifts in TV
feature developments. The 250+ page report examines and forecasts video processor and signal processing IC market
development, including 120/100 and 200/240 Hz frame rates as well as market shares for major IC vendors. In addition,
the report also features forecasting for MPEG-4 decoding and the digital broadcast environment around the world, including
forecasts for the following technologies: DVB-T2; TV connectivity, such as wired and wireless networked TVs; LED
backlighting; 3D-capability and implementation; remote controls and chassis design; and power consumption.
For more information on this report, please contact Charles Camaroto at 1.888.436.7673 or 1.516.625.2452, or
contact@displaysearch.com or contact your regional NPD DisplaySearch office in China, Japan, Korea or Taiwan.
About NPD DisplaySearch
Since 1996, NPD DisplaySearch has been recognized as a leading global market research and consulting firm specializing in
the display supply chain, as well as the emerging photovoltaic/solar cell industries. NPD DisplaySearch provides trend
information, forecasts and analyses developed by a global team of experienced analysts with extensive industry knowledge
and resources. In collaboration with The NPD Group, its parent company, NPD DisplaySearch uniquely offers a true end-toend view of the display supply chain from materials and components to shipments of electronic devices with displays to
sales of major consumer and commercial channels. For more information on NPD DisplaySearch analysts, reports and
industry events, visit us at www.displaysearch.com. Read our blog at www.displaysearchblog.com and follow us on Twitter
at @DisplaySearch.
About The NPD Group, Inc.
The NPD Group is the leading provider of reliable and comprehensive consumer and retail information for a wide range of
industries. Today, more than 1,800 manufacturers, retailers, and service companies rely on NPD to help them drive critical
business decisions at the global, national, and local market levels. NPD helps our clients to identify new business
opportunities and guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer technology,
entertainment, fashion, food and beverage, foodservice, home, office supplies, software, sports, toys, and wireless. For
more information, contact us or visit www.npd.com and www.npdgroupblog.com. Follow us on Twitter at @npdtech and
@npdgroup.
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